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The Natural Evolution:

WHAT'S IN STORE
FOR FLOORS

The First Consumer Trend Report
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The Age
of Effortless Authenticity

Our homes have become the ultimate reflection of who we are; a place
where wellness, design and practicality intersect. In 2026, flooring
continues to be viewed as more than a surface for homeowners, it’'s an
opportunity for self-expression.

Across the country, homeowners are boldly curating spaces that shape
their homes and lives, taking cues from social media but with personal
touches to home design that turns everyday inspiration into the floors of
their dreams. For many, flooring serves as the foundation — a timeless
canvas upon which to build their home from the ground up.

Drawing on Bona’s more than 100 years of flooring expertise, and insights
from a consumer survey of 1,000 U.S. homeowners conducted in
partnership with research firm Opinium, the inaugural Bona Floorcast™
explores how innovative materials, timeless design, cleaning preferences
and digital inspiration are influencing what consumers want underfoot.
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Form, Function, and the Future

of Hard-Surface Flooring

When it comes to flooring, today’s homeowners are seeking the perfect
balance of form and function — and wood is top of mind. More than half
(él?,) of American homeowners say wood flooring was a priority when
deciding to design or purchase their home. While younger generations
are leading the charge, more than half of older generations (Boomers
and older) share the same sentiment — emphasizing wood’s versatility
and timeless appeal.

Across all hard-surface options — from wood to vinyl, laminate and tile —
practicality plays a powerful role in purchase decisions. Homeowners
cite ease of maintenance, cost, visual appeal or overall design look, and
scratch resistance or durability as their top priorities, pointing towards a
new generation of homeowners who expect their floors to not only look
beautiful, but also stand the test of time for the perfect balance of resilient
and refined.

Most Important Factors Influencing Purchasing Hard-Surface Flooring

Ease of maintenance

Cost

Visual appeal or overall design look
Scratch resistance or durability
Water resistance

Material

Eco-friendliness

Other

k& This balance of form and function
is atthe heart of Bona’s philosophy.
Crafted with a gentle, pH-neutral
formulation, Bona’s Hardwood &
Hard-Surface Floor Cleaners are
designed to care for and protect
floors — making it easy to maintain
their natural beauty and durability
for years to come. ¥y

— Stacey Gustafson, Bona Cleaning Expert



From Inspiration
to Installation

When it comes to home design, today’s inspiration often begins with a
scroll. Social media platforms like Pinterest, Instagram, and TikTok have
become modern mood boards for homeowners — where endless
inspiration for color palettes, textures and flooring finishes are at their
fingertips.

Younger generations are leading this shift toward visually driven design,
with two-thirds of Gen Z (47%) and more than half of Millennials (£7%)
reporting that social media influences their flooring design decisions,
compared to just 24% of Gen X and /2% of Boomers and older.

How Social Media Influences Flooring Decisions

Inspiration for design style
Research for materials
Product recommendations

Finding contractors/installers

Sharing your own projects

This growing digital design culture has transformed flooring from a purely 7 . E 3
functional choice into a form of self-expression — one that mirrors the Millennials and Gen Z view floors

clean, authentic and intentional living spaces celebrated online. Whether as design statements - visually

it's a Scandinavian-inspired clear, low-luster finish or a bold, character- satisfying, shareable and part of
rich patterned inlay, homeowners are increasingly turning to social media home ‘storytelling’ 5y

to turn their flooring dreams into reality.
— Zack Clavin, Bona Flooring Expert




k& Today’s homeowners are gravitating toward ‘BaCk'tO'Natu ral’-
the natural look of hardwood - but they

also expect lasting beauty and sustainable The Rise Of C|ear,
- performance. As a pioneer in waterborne floor

- finishes, Bona continues to lead with durable, Wat er b orne F | oOor C O at N 9 S
- fast-drying, low-VOC solutions that protect and

~ highlight the unique character of wood floors. ¥y

In 2026 we see homeowners embracing a “natural” look for their wood
floors, opting for clear, matte-to-satin finishes, sealers and stains with no
pigment that highlight the wood’s natural texture and color — creating a
“just sanded,” organic look that feels both timeless and contemporary.
Low-luster floors are becoming the modern standard, offering a refined,
forgiving finish that enhances the natural beauty of wood and complements
a wide range of interior styles.

— Zack Clavin, Bona Flooring Expert

The growing popularity of Bona’s ClearSeal and NaturalSeal waterborne
sealers underscores this enduring trend; enhancing the natural grain
while delivering durable, eco-conscious protection. And this back-to-
natural movement extends beyond aesthetics: Bona reports that
waterborne finishes and sealers are increasingly sought after by
homeowners who value products that balance beauty, performance, and
environmental responsibility.




Craftsmanship and Customization

Meet Comfort and Care

From herringbone to chevron and intricate inlays, patterned wood floors
are making a major comeback. Homeowners are increasingly gravitating
towards these designs that showcase craftsmanship and add character,
transforming flooring from a background element into a focal point of
personal style.

Wood Flooring Color Preferences

— |7

Mid-level tones

Color preferences tell a similar story. Mid-level tones remain the leading
choice for most homeowners compared to deep and rich, darker tones
or more light, white tones.

Deep & rich, darker tones

11 Together, these trends signal a new era in home design — one defined by intentional choices
that balance creativity with durability, where craftsmanship, customization, and care converge to
create spaces that are as personal as they are enduring. yy

Yet social media is beginning to subtly shift the palette. Among
homeowners influenced by social platforms, mid-level tones are slightly
less preferred in favor of a larger percentage gravitating towards
darker shades.

These evolving design and color preferences reveal a growing desire for
expressive, statement-making flooring as social media continues to
shape design discovery and homeowners embrace bolder choices —
richer tones, distinctive patterns, and flooring that reflects personal style.

— Zack Clavin, Bona Flooring Expert

At the same time, a focus on comfort and care remain central to decision-
making. Three-quarters of American homeowners say they would
rather restore their existing wood floors than replace them, with
refinishing offering a more environmentally responsible and cost-effective
way to preserve a floor’s natural beauty and extend longevity.

In fact, a recent study conducted by the IVL Swedish Environmental
Institute, found that refinishing floors can reduce carbon emissions
by more than §9% when compared to flooring replacement, underscoring
the environmental value of restoration over replacement.



The New Rules
g A o of Clean
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ap'peaaryce;s' — it’s about protecting your floors,
your investment and your indog onment. JJ

: =N More than half of homeowners clean their floors a few times a month or

—1' aning Expert less, with just one in three (32%) cleaning a few times per week — the

_ ) frequency recommended by Bona’s flooring experts. While some (60%)

| = : hold off on cleaning until there’s visible dirt or spills on the ground, others

l share that routine (§/%) or hygienic concerns like dust and allergies ($2%)
I drive their cleaning habits.

%T, Ay 37% of homeowners consider preventative maintenance a key
motivation for cleaning — which could be detrimental to the look and
health of your floors in the long-term.

Here’s why a consistent floor-cleaning routine and
preventative maintenance is key to preserving floors:

@/ Hidden Dangers: Even when floors look clean, fine dust and grit
can build up and act like sandpaper, scratching the surface and
dulling the finish over time.

@ Protect Your Investment: Regular cleaning preserves a floor’s
protective finish, extending its life and helping avoid early refinishing
or replacement.

@ Healthier Home: Routine cleaning removes dust, allergens, and
pet dander — improving indoor air quality and creating a healthier
environment.

@ Save Time Later: Consistent daily or weekly cleaning helps prevent
buildup, making future cleanings faster, easier, and far more
effective.
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k& From a lightweight, all-in-one tool designed
for effective, convenient floor cleaning with the
Bona Spray Mop Air, to Bona All-Purpose
Cleaners containing 777, USDA certified bio-
based content, Bona has the cleaning products
for all ages and stages, backed by over 100 years
of trusted floor care expertise. ¥y

— Stacey Gustafson, Bona Cleaning Expert

Everyday Living:
How Lifestyle Influences
Floor Care Priorities

Homeowners today want cleaning products that are
both effective and easy to use - solutions that fit
naturally into their lifestyles and routines.

Performance First.

Across generations, efficacy remains the top priority. Nearly seven in ten
homeowners (é??,,) rank cleaning performance as their leading concern,
followed by versatility across multiple surfaces (27%), trusted brand
reputation (2/%) and comfort of use (20%).



Furry Friends & Floors.

For pet-owners, furry friends are part of the family — and their presence
shapes how homeowners care for their spaces. Pet parents prioritize
cleaning products that are pet-safe, offer odor control, are quick-drying,
residue-free, and affordable. Their flooring choices echo these needs —
favoring durability, ease of maintenance, and of course, scratch
resistance. The Bona Pet System, including its enzyme-based cleaners
and odor-neutralizing solutions, are specifically formulated to address
these priorities — providing powerful cleaning that’s safe for your floors
and your pets to walk on.

Most Important Factors Influencing Purchasing
Hard-Surface Flooring For Pet Owners

Durability

Ease of maintenance
Scratch resistance
Moisture & slip resistance

Aesthetic appeal

Eco-friendliness

Sustainability Matters.

Over half of homeowners (é"f%) value sustainability certifications like
GREENGUARD GOLD or EPA Safer Choice, with the strongest interest
among those with wood floors (é‘f%).

From the industry’s only full GREENGAURD Gold Certified waterborne
system for hardwood floor renovation to Safer Choice Certified floor
cleaners, Bona innovates floor care solutions that take the environment
into consideration.
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SAFER
CHOICE

Meets U.S. EPA
Safer Product
Standards

epa.gov/saferchoice

&

GREENGUARD

PRODUCT CERTIFIED FOR

LOW CHEMICAL EMISSIONS
ULCOM/GG
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Survey
Methodology

Survey conducted by Opinium on behalf of Bona to obtain a nationally
representative sample of 1,000 U.S. adult home, apartment or condo
owners who have at least one room with wood flooring in the household.
The survey was conducted in October 2025.

About Bona
North America

Bona is a global, family-owned company dedicated to creating beautiful
floors since 1919. With global headquarters in Malmo, Sweden, Bona
North America supplies products for installing, renovating, maintaining
and restoring premium floors. The first in the industry to offer a full system
of waterborne hardwood floor finishing and floor care products certified
for indoor air quality by GREENGUARD, Bona products can be found
throughout the U.S. and Canada. From EPA Safer Choice Certified floor
cleaners to a beautiful array of stains and high durability finishes,
consumers, distributors and contractors trust Bona. For more information,
please contact Bona at (800) 872- 5515 or www.bona.com.

Bona.com ‘ (f X Yo Xin)




